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Initial research
Exploring existing examples of websites that work similarly to our needs.



Behance

Relevant content feed 

When a user signs up to the platform they are initially asked of 

their content preferences, this allows the Behance to tailor 

content feeds to what the user is interested in. The feed can be 

filtered by defining factors such as field and engagement.

https://www.behance.net/

Large, in depth project spreads 

Users have the ability to tell a story when creating projects on 

bechance. Text can be placed upon inputted media to give 

context to all elements.

https://www.behance.net/


Dribbble

Set followed feed  

Users only see a feed of users that they are subscribed to, often 

limiting their exposure to new content.

https://dribbble.com/

Single spreads 

Users are limited to the amount of content quality of said 

content. Actual purpose or narrative of projects can be lost. This 

limits the range of content that can be displayed on the 

platform. Non integrated descriptive content takes a secondary 

role making visuals a priority to creatives.

https://www.behance.net/search


Key learnings

Serendipity is important to maintaining fresh 

and unbiased content across the platform. New 

content on a feed at each visit gives users a 

reason to revisit.

The voice of the creatives should be integrated 

into the projects, allowing said projects to be 

contextualised within the creatives 

perspective.

Providing tools that work with creatives as 

appose to limiting their ability to show off 

their work is vital to maintaining creative 

engagement.



Research:  

Behance [visitor]
Looking into the mechanisms and journeys from Behance that could be used in this project 

from a visitors perspective.



Serendipitous  

discovery

Content is randomly generated against a 

visitors preferences allowing them to see 

new and relevant content at every single 

page load. 

Digital showcase  

We could generate a random selection of 

content on a users feed but should not sort 

by user relevance to avoid user bias, 

allowing equal opportunity of exposure for 

all creatives partaking. 



Search & 

filter

Behance’s feed filters allow content to be 

filtered by project types (single or multiple 

creatives), creative fields (media), their 

popularity and location. 

Digital showcase 

We could include filtering of the first two 

fields, Project type and Creative filed, to 

allow visitors to refine the content they 

wish to see, without making it a popularity 

contest (likes/comments). 



Creative  

profiles

Providing a space for individual creatives 

not only refines content for visitors but 

also gives creatives the opportunity to 

advertise themselves with external links. 

Digital showcase 

This would be a great inclusion for our 

project, promoting creatives outside of 

their university persona.  Behance UI layout 

would have to be reshaped due to our 

creatives only having the ability to upload 

a set amount of content. 



Related 

projects

Behance promotes the creatives further 

works at the end of each project.  

Digital showcase 

Within our project, features such as 

“related content” or even just “more 

(random) content” could be used to retain 

users on platform and increase 

engagement. 



Research:  

Behance [creative]
Looking into the mechanisms and journeys from Behance that could be used in this project 

from a creatives perspective.



Project 

builder

An in-depth, complex but well guided 

project builder is used to allow creatives to 

present their work on Behance. Set stylings 

are enforced, such as image sizes and page 

layout’s, however creatives still have 

freedom to present their work with 

individual identity. 

Digital showcase 

Our “project builder” will be a much refined 

journey. Mechanisms such as fixed layout 

and styles should be maintained to allow 

the platform to have its own identity 

within the festival, but still enough 

function for creative identity. 



Profile 

editor

A clean and easily understandable UI is 

used to allow creatives to input set data 

about themselves to be presented on their 

profile space. 

Digital showcase 

Giving creatives the option to amend their 

details is imperative to promoting their 

engagement within the platform. This 

should be a priority of the platform, 

making creatives able to better themselves 

and update their profiles.



Focus group
Talking to Arts students to gauge a user perspective of the project.



What was tested

A simple script was outlined to maintain that group 

discussions remained relevant to the brief: 

- Has anyone used Behance before? 

- How do you as creatives already advertise your work 

online? 

- What types of media does your work use? e.g. Images, 

Video, Audio  

- How much of that content do you post online? 

- What sort of information do you advertise on your 

portfolios for people to learn more about you? 

- How do you share your portfolios? 

- Do you think this product would be useful after uni/would 

you use it? 

- How do you think we should advertise to student/What do 

you think we should do to make sure students use it? 



Who participated

A range of 6 students from the School of Arts were asked 

to participate in the focus group from the following 

courses and years: 

Student A - Interactive Design (3rd year) 

Student B - Interactive Design (3rd year) 

Student C - Creative Advertising (3rd year) 

Student D - Creative Advertising (3rd year) 

Student E - Product Design (3rd year) 

Student F - Fine Art (MA) 



Key learnings

• Students already use social media such as Instagram to advertise snack-able portfolio content 

• Engagement with social media content is not as successful if said content does not have an explanation for 

the work. 

• The main reason students use social media is to gain greater exposure of their personal portfolios. 

• Students will not engage with a platform unless there is an already established stream of content. 

• Students much prefer to be part of, and engage with moderated content.



In-scope positives

• Random feed of content that was not filtered by user engagement. 

• Limitations to the amount of work a student could upload 

• Human moderation of the platform 

• Initial outlines of user journeys



Student needs

• Students want to filter between year of the creative (if MA 

comes into scope). 

• Students highly recommend the addition of dialog boxes to 

provide student context to work. Students suggest the 

limitation of character count or tailored fields to limit the 

amount of content. 

• Clear messaging for copyright legislation should be 

prevalent when uploading content. 

• Students would like to illustrate that their work has won an 

award.

• Students need their work to be there for two years if they 

are to use it as a means of greater portfolio exposure. 

• Students would like a ‘like system’ that is not publicly 

displayed to provide validation of public use. 

• Students need to know that professional agencies are going 

to be viewing/visiting the platform. 

• Students would like to credit other creatives to their work.



Next steps
Tasks next in the design process to make the project the best it can be within scope.



Once mechanisms and features have been defined, designing an information architecture (IA) to package them 

will promote usability of the final platform. Testing of this IA with users on both sides of the platform will 

validate the final implementation of the proposed IA.

Information architecture and mechanisms -  1 week

1
Next steps

Building and testing prototypes with users will allow validation of functionality. This saves time making sure 

usability is present prior to development. 

Prototype testing and iteration - 2 /3 weeks  

3

Mapping out how users will navigate through the platform will allow greater understanding to the platforms 

functionality and ultimately improve engagement as a result. The generation of wireframes will allow greater 

visualisation of this process and how users will interact with the final product on a granular level.

User journeys and wireframes - 2 weeks

2



Prototype V1
V1 build of the showcase experience.





Prototype V2
V2 build of the showcase experience.
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